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EMAIL MARKETING COORDINATOR

At PADI, we inspire people to explore, protect, and connect with the underwater world. As the global leader in scuba diving and ocean exploration, we are passionate about creating meaningful connections with our global community of divers and ocean advocates.

The Email Marketing Coordinator supports the execution of global email marketing initiatives that engage and inspire our audience. This role plays a key part in coordinating campaigns, managing timelines, and ensuring high-quality delivery across a variety of email programs, including promotions, newsletters, and lifecycle journeys.

This position is ideal for a highly organized, detail-oriented individual who enjoys working cross-functionally, has a passion for marketing, and is excited to contribute to campaigns that connect with a global audience.

This role supports PADI’s corporate objectives of safe and responsible diver acquisition and retention, member growth, financial sustainability, and global operational alignment.

WHAT YOU WILL DO
(Other duties may be assigned)

Campaign Coordination & Execution
· Coordinate the execution of global email marketing campaigns across promotions, newsletters, onboarding journeys, lifecycle communications, and transactional messages. 
· Partner with Product Marketing and Email Operations teams from campaign planning through execution and deployment. 
· Gather and coordinate creative assets, copy, and approvals to ensure campaigns are delivered accurately and on time. 

Project Management & Coordination
· Maintain the global email marketing calendar and track campaign timelines, deliverables, and dependencies. 
· Manage and organize tasks within the team’s project management platform (Asana). 
· Collaborate cross-functionally to ensure alignment on campaign priorities, messaging, and deadlines.

Audience Segmentation & Optimization
· Support audience segmentation efforts to ensure targeted and relevant messaging. 
· Assist with A/B testing strategies and campaign optimization initiatives. 
· Monitor campaign performance, including engagement and deliverability metrics, and provide insights for improvement. 

Email Performance & Data Management
· Track and report on key email performance metrics, including open rates, click-through rates, and conversions. 
· Support email list health and database hygiene, including managing opt-outs, bounce-backs, and list growth initiatives. 
· Ensure email campaigns align with global data privacy regulations (i.e., GDPR, CAN-SPAM).

Continuous Improvement
· Stay current on email marketing trends, tools, and best practices. 
· Identify opportunities to improve processes, workflows, and campaign performance.

WHAT YOU WILL NEED TO BE SUCCESSFUL

Education and Experience

· Bachelor’s degree in Marketing, Communications, or a related field, or equivalent work experience.
· 1-3 years of experience in email marketing, digital marketing, or marketing coordination.
· Familiarity with email service providers (i.e., Salesforce Marketing Cloud or similar platforms).
· Experience supporting campaign execution, coordination, or marketing operations initiatives.

Skills and Competencies

· Strong organizational and project management skills, with the ability to manage multiple campaigns and deadlines. 
· Excellent written and verbal communication skills. 
· High attention to detail and commitment to quality and accuracy. 
· Basic understanding of email marketing metrics (i.e., open rate, CTR, conversion rate). 
· Proficiency with Microsoft Office and project management tools (i.e., Asana). 
· Ability to work collaboratively in a cross-functional, fast-paced environment. 
· Proactive, reliable, and self-motivated with a positive and solutions-oriented approach.

WHAT WILL MAKE YOU STAND OUT
(Preferred but not required)
· Experience supporting global or multi-region marketing campaigns. 
· Basic knowledge of HTML and design tools (e.g., Photoshop or Canva)
· Familiarity with A/B testing methodologies and campaign optimization strategies. 
· Exposure to marketing analytics or reporting tools. 
· Passion for ocean conservation, travel, or outdoor adventure



WHO WE ARE

Founded in 1966, PADI has spent nearly six decades shaping the future of scuba diving, consistently raising the bar for the industry we love. We know who we are as a company, yet we continually evolve, keeping our mission fresh, modern, and relevant. One thing that never changes is our commitment to being “The Way the World Learns to Dive.”

With over 30 million divers certified worldwide, more than any other scuba diving agency, we are proud to live our purpose every day: Seek Adventure, Save the Ocean.

We foster a work environment that values individual contributions while thriving on collaboration to achieve shared business objectives. Our leadership team supports a healthy work-life balance through flexible hours and comprehensive benefits.

If this role excites you and you meet the requirements above, we would love to get to know you! Learn more about us at https://www.padi.com/


Please note that PADI collects personal information relating to its candidates for employment to manage the recruitment process. The organization is committed to being transparent about how it collects and uses that data and to meeting its data protection obligations. To view PADI's Privacy Notice please go to https://www.padi.com/ccpa-notice
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